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Job Description

Visitor Marketing Officer	Grade:	7

Directorate: Fundraising, Marketing & Communications    Location: Flexible with travel to WWT 
							           wetland site(s)
Reporting to: Senior Visitor Marketing Manager

Main function of post: To support the Senior Visitor Marketing Manager to deliver the visitor marketing strategy to increase first-time visitors to WWT Sites. To work closely with site marketing leads and central colleagues to drive profitable visitation, as a core part of WWT income generation strategy. 
Supervisory responsibilities: none

Responsibilities of the post
1. Support the Senior Visitor Marketing Manager to develop and deliver the visitor marketing strategy in partnership with the WWT Sites. 

2. Develop and maintain excellent working relationships with site marketing leads and central teams, working collaboratively to develop marketing campaigns appropriate to each site’s unique proposition to drive visitation from within their individual catchment area.

3. Work in collaboration with the supporter marketing team to integrate and support the concept of the supporter journey into visitor marketing where appropriate. 

4. Develop relationships with external partners and identify opportunities to promote WWT to deliver our visitor income targets. 

5. Administer the central visitor marketing budget in order to support cost-effective delivery against site visitor targets and objectives, measuring and reporting ROI delivered and other agreed metrics.

6. Work with external creative agencies and other suppliers as required, and cost effectively manage marketing activity.

7. Work with colleagues to ensure consistency of brand and messaging, to deliver impactful marketing activity in line with WWT brand guidelines. 

8. Evaluate visitor marketing activity, monitoring external trends and working with the insights team as required.

9. Support the Senior Visitor Marketing Manager with the implementation of offers and promotions, providing effective copy and imagery, monitoring sales and reporting with the insights team.

10. Work within the WWT health and safety policy and guidelines ensuring that the health, safety and wellbeing of yourself and others is an integral part of how you work.

11. Engage with the WWT Sustainability Statement, being aware of negative environmental impacts and incorporating sustainable ways of working within your role.

12. To adhere to the WWT Data Protection policy and GDPR standards.
In addition to the duties and responsibilities listed, the post holder is required to perform any other reasonable duties that may be assigned by the supervisor shown above, from time to time.
Date raised: September 2020	Amended: November 2025

Person Specification
1. Qualifications
Essential: 
· Good general education to at least ‘A’ level standard or equivalent (including GCSE English Language and Mathematics)
· Current driving licence as the ability to travel to other locations is essential
2. Experience
Essential: 
· Demonstrable marketing experience including digital
· Marketing project and budget management
· Marketing print management
· Experience of working in complex, multi-site organisations
Desirable: 
· Held similar role in another organisation
· Experience of using outside agencies to support work
· Experience in consumer marketing (B2C) 
· Experience in conservation/environmental/charity fields
3. Managerial & Supervisory
Essential: 
· None

	Type of team member
	Number managed
(No. of direct reports)
	Number supervised


	Employed staff
	0
	0

	Volunteers 
	0
	0

	Casual Workers
	0
	0


4. Responsibility
Essential:
· Ability to balance deadlines and workloads
· Ability to prioritise effectively
· Responsible for supporting site marketing leads
· Responsible for coordination and administration of the visitor marketing budget 
5. Creative Ability
Essential:
· Innovative ideas and creative solutions
· Excellent communication (verbal and written) skills
· Influencing skills and ability
· Creative and imaginative approach to problem solving
6. Contact
Essential:
· Confidence to build effective working relationships and achieve results across all directorates and sites within WWT
· Demonstrate a professional, friendly, diplomatic and patient approach

General Notes
This position will from time to time require work during some evenings, weekends and public holidays to meet the needs of the post. 
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